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ASR Readers are Influential Decision Makers
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Testimonials:

“The single best publication covering the U.S. asset-hacked
and related markets in newsletter format.”

“We read ASR every week. Their news is comprehensive and timely,
and much of their CDO coverage is thought provoking and engaging.”

“ASR offers both the greatest depth and the broadest scope

of coverage on important securitization topics. It probes

more deeply than do other weekly newsletters into complex
and developing issues. Moreover, it provides essential data
and commentary about deal flow, spread levels, and origination
trends. When time permits, | like to read all the weekly
securitization newsletters; when | have time

for only one, it's ASR.”

> 93% of our readers influence or make
purchasing decisions for their firms.

> 88% of our readers called us ‘better than
average’, ‘one of the best’ or ‘the best’
publication covering the middle market.

> 62% of our readers focus on deals in the
0-$250 million range.

> 60% of our readers read the advertisements,
and 65% keep back issues for future reference.

> 73% of our readers share their copy with
other people.

Source: ASR, Publisher’s Own Data




o 2010 EDITORIAL CALENDAR

ISSUE AD CLOSE MATERIALS DUE  BONUS DISTRIBUTION
JANUARY 12/21/09 12/22/09 * FRA Mastering the Complexities of CDOs and Structured Credit (TBD)
FEBRUARY 1/21 1/21 * ASF 2010 (January 31-February 3) Washington, DC

e IMN 6th Annual European CMBS Conference (TBD)

e SRI 9th Annual Asset Based Lending in the Capital Markets Summit (TBD)
* TPGI Regional Capital Markets Conference 2010 (TBD)

* IMN Securitisation in India (TBD)

* Terrapin CDO World USA 2010 (TBD)

MARCH 2/18 2/18 e IMN Dubai Cup of Securitisation Dubai, UAE
e IMN 9th Annual Investors’ Conference on Equipment Leasing Finance (TBD)
e I[MN U.S. CDOs, Credit Derivatives & Structured Credit Products Summit (TBD)
e Opal Latin American Securitization Forum (TBD)

APRIL 3/25 3/25 e IMN Summit on Securitisation in Central and Eastern Europe (TBD)
« IMN Spring ABS 2010 (TBD)
¢ IMN Asian Securitisation (TBD)
® Opal Student Loans (TBD)
e TPGI CDO & ABS Asia Pacific 2010 (TBD)

MAY 4/22 4/22 e SRI 13th Annual Asset Backed Commercial Paper Summit (TBD)
e SRI 11th Annual Student Loans in the Capital Markets Summit (TBD)

JUNE 5/20 5/20 e ESF/IMN Global ABS 2010 (TBD)
e CMSA 16th Annual Convention (TBD)
e SIFMA Institutional Brokerage Conference (TBD)
e SIFMA MBS Due Diligence Conference 2010 (TBD)

JULY 6/17 6/17
AUGUST 7122 7122
SEPTEMBER  8/26 8/26 e IMN Subprime ABS & Distressed Debt Summit (TBD)
e CMSA Canadian Conference (TBD)
e ASIFMA Asia Pacific Securitisation Forum (TBD)
e Opal Eastern Europe Securitization Forum - White Nights (TBD)
OCTOBER 9/23 9/23 * ESF/IMN European CDOs, Credit Derivatives & Structured Credit Products Summit
(TBD)
* IMN ABS East 2010 (TBD)
 Opal European CLO/CDO & Structured Products Summit (TBD)
* SIFMA Annual Meeting (TBD)
* TPGI Middle East CDO & ABS Conference 2010 (TBD)
NOVEMBER 10/21 10/21 e IMN South African Securitisation & Debt Capital Markets (TBD) Cape Town, South

Africa

DECEMBER 11/25 11/25 * Opal CLO / CDO & Structured Products Summit (TBD)
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Print Rates (All rates are gross)

BLACK & WHITE 1x

Full Page $3,950
2/3 Page $2,990
12 Page $2,420
1/3 $1,610
4-COLOR 1x
Full Page $6,140
2/3 Page $5,190
1/2 Page $4,600
13 $3,810
PREMIUM POSITION COLOR 1x
Cover 2 $7,660
Cover 3 $7,520
Cover 4 $8,040
PREMIUM POSITION B&W 1x
Cover 2 $5,450
Cover 3 $5,330
Cover 4 $5,850

Mechanical Specifications:

Full Page 815" x 11"
2/, Page (Vertical) 434" x 9 1"
1, Page (Horizontal) 7" x4 34"
1, Page (Island) 434" x6 Ya"
3 Page (Vertical) 2" x9 ¥%2"
13 Page (Square) 4 34" x 4 35"
Bottom Strip 7" x2 Y%

1/2 Page island

1/2 Page horizontal

2010 DISPLAY ADVERTISING RATES

3x X 13x 18x
$3,700 $3,500 $3,300 $3,160
$2,820 $2,640 $2,490 $2,340
$2,270 $2,130 $1,940 $1,890
$1,520 $1,420 $1,340 $1,290

3x Tx 13x 18x
$5,890 $5,690 $5,480 $5,280
$5,010 $4,840 $4,680 $4,540
$4,460 $4,330 $4,200 $4,080
$3,710 $3,720 $3,530 $3,450

3x x 13x 18x
$7,330 $7,040 $6,750 $6,470
$7,190 $6,890 $6,610 $6,350
$7,690 $7,350 $7,060 $6,770

3x x 13x 18x
$5,160 $4,850 $4,430 $4,270
$5,010 $4,700 $4,430 $4,170
$5,500 $5,180 $4,860 $4,580

Live Area 7" x 10"
Bleed 83" x 11 W”
Trim Size 8" x 11"

For a PDF copy of our Digital Ad Specifications or for
production related questions/inquiries please contact
Gregg Silverman via email at
gregg.silverman@sourcemedia.com or 212.803.8364.

2/3 Page vertical

1/3 Page square 1/3 Page

vertical

Bottom Strip

25x
$2,890
$2,200
$1,770
$1,190

25x
$5,090
$4,390
$3,960
$3,380

25x
$6,210
$6,100
$6,480

25x
$4,020

$3,910
$4,300



s o 2010 ONLINE ADVERTISING RATES

REPORT

Every month, thousands of structured finance professionals log on to Asset Securitization Report’s StructuredFinanceNews.com to
receive industry updates, access and information on colleagues in our People Database, links to associations and organizations,
and so much more.

Structured Finance COM o —

- [ Structured Foance ErTTT e
EE——

Format Open 3X 6X 12X e

Leaderboard $2,548 $2,495 $2,443 $2,338 $2,180 e b= =

Vertical Banner $2,133 $2,049 $1,986 $1,928 $1,881 = e

Rectangle $1,633 $1,549 $1,486 $1,428 $1,381 = :

Button $1,305 $1,225 $1,165 $1,110 $1,065 = —

Online Ad Specifications

Format Size File Size

Leaderboard 728w x 90h pixels Max File Size: 23k GIF or JPG v

Vertical Banner 120w x 240h pixels Max File Size: 15k GIF or JPG '

Rectangle 300w x 250h pixels Max File Size: 25k GIF or JPG

Button 120w x 90h pixels Max File Size: 10k GIF or JPG

| Agﬂsﬂell]tl"itiiatan D-A-ILI‘III ALEHT BDHO';\ZL;:d; ,

Draw Asset Securitization Report readers directly to your website and remind them of your business through
the StructuredFinanceNews.com Daily Alert.

This daily enewsletter and e-alert is distributed to thousands of devoted readers. Containing news and industry analysis,
the StructuredFinanceNews.com Daily Alert enewsletter offers yet another avenue through which you can connect with your

target audience.

Format Open 3X 6X 9X 12X

Banner $2'450 $2'324 $2’23O $2' 142 $2’O72 Marquee (button + 50 word text & hyperlink)
Button $1,958 $1,838 $1,748 $1,665 $1,598 Al 50 word text + hyperlink
Text Ad $1,568 $1,470 $1,395 $1,335 $1,275 I

468w x 60h pixels (24k)

ENewsletter Ad Specifications Banner / Marquee
Format Size File Size Bottom / Marquee (new position)
Banner 468w x 60h pixels Max File Size: 30k GIF or JPG
Button 120w x 90h pixels Max File Size: 15k GIF or JPG
Text Ad Limited to 50 words + link

All rates listed are commissionable by agency-of-record.

Acceptable Formats: GIF, JPG, Text
* We do not recommend Flash ads. Please note animated .gif images will not display correctly for
users of Outlook 2007. We recommend advertisers supply static images for all newsletter ads.
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Place your message in ASR Europe, the European market’s only biweekly enewsletter, and reach over 3,000 structured

finance professionals. With an average open rate of 40%, ASR Europe provides timely analysis on important deals, personnel
moves and the burgeoning structured derivatives market. With editors in London and a multi-lingual staff, ASR Europe is well
positioned to analyze important developments in the European market, while our leading position in the U.S. gives us a unique
global perspective.

FORMAT 1 MONTH 3 MONTHS 6 MONTHS
Weekly Run-of-Site Banner $5,970 $11,940 $19,250
468x60 pixels, 15k maximum file size

Skyscraper $5,970 $11,940 $19,250
120x600 pixels, 25k maximum file size

Button $2,500 $5,000 $7,200
120x120 pixels

Tower $2,985 $5,970 $9,625
120x300 pixels

PDF Edition - Full Page $5,970 $11,940 $19,250
2/3 Page $4,180 $8,360 $13,998
1/2 Page $3,580 $7,160 $9,000
1/3 Page $2,390 $4,780 $7,400

2009 ASR Europe Sponsorship Rates
Please contact Louis V. Fugazy at 212.803.8773 or louis.fugazy@sourcemedia.com for information on all sponsorship opportunities.




INTEGRATED MARKETING SOLUTIONS
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Are you leveraging all the right marketing tools for your campaign?

Asset Securitization Report offers a diverse array of options to help take your campaign to the next level. Try one of our creative solutions
to raise brand awareness, to promote your firm’s expertise and to generate leads in an authoritative, exclusive and cost-efficient way.

Roundtable Discussions

Join an elite group of advertisers who have taken advantage of this brand building opportunity. We bring together a panel of
industry experts to discuss a compelling topic. You, as the sponsor, receive a seat on the panel that will be moderated by our editorial
team. Following the roundtable, an excerpted version will be published, along with color photographs, in a six to eight-page section of
a selected issue.

Executive Roundtable Sponsorship Benefits Include:

e A unique format that presents your firm as a thought leader in the selected topic.
e The chance for face-to-face, intimate networking with a group of experienced industry professionals.

e A sponsorship package including a full page color ad, 100 copies of the issue the Roundtable appears in and rights
to post Roundtable discussion online for a limited time.

Past SourceMedia Roundtable Participants

Benesch, Friedlander,
Coplan & Aronoff LLP

AlIG Highstar Capital

Atlas Venture

Barington Capital Group

Benesch, Friedlander,
Coplan & Aronoff

Bowne & Co.

Calibre

Capital Partners

Carlyle/ Riverstone Holdings

Chadbourne & Parke LLP

CIT Group, Inc.

Cohen & Steers

Deloitte & Touche

— Energy Investors Funds

Additional Integrated Marketing Solutions

Custom Events

FdG Associates

Florida Capital Partners

Fulbright & Jaworski

Goodwin Procter LLP

Greenberg Traurig

GTCR

Harris Williams & Co.

Harvard Business School

Heritage Partners

Houlihan, Lokey, Howard
& Zukin

Jefferies & Co.

JPMorgan Chase

Keefe, Bruyette & Woods, Inc.

Kirkland & Ellis

Lazard

Lincolnshire Management
Linsalata Partners
Marlin & Associates
New York LLC
McDermott Will & Emery
Merrill Corporation
Merrill Lynch & Co.
MidMarket Capital Advisors
Miller Buckfire
Morgan Keegan & Co.
National City
Paradox Capital
Pembridge Capital
Pennsylvania Department
of Community and
Economic Development

Platinum Energy Resources
Probitas Partners

River Associates

Riverside Co.

Rothschild, Seward & Kissel LLP
Standard & Poor’s

Sun Capital Partners
Thacher, Profitt & Wood
The Blackstone Group

The Halifax Group

The Riverside Company
Thompson Street

W.P. Carey

Wells Fargo Foothill

Zukin

As leaders in providing top-notch events for attendees, sponsors and exhibitors, SourceMedia Conferences now offer Custom Events.
You will have access to an expert team who will produce targeted custom meetings and conferences based on your needs to help

build relationships with top clients and prospects.
eBooks

This powerful sponsorship opportunity provides a customized online platform constructed in an interactive format. eBook sponsorship
programs incorporate a complete marketing package, providing an additional online channel to generate powerful leads.

White Papers

Attract and retain clients with a white paper that offers valuable business intelligence while serving as an effective sales and marketing
tool. A perceptive, in-depth analysis on a subject in your area of expertise establishes your company’s authority and credibility while

showcasing your capabilities.

Web Seminars

Web Seminars are a successful method of generating qualified sales leads and portraying your company as an industry thought-
leader. Sponsors find that Web Seminars are an effective way to interact with their target audiences and effectively communicate

with a wide array of industry leaders.

For further information and samples, please visit http:/solutions.sourcemedia.com or contact:

Louis V. Fugazy
National Accounts Manager

Phone: 212.803.8773 Fax: 212.803.8646 Email: louis.fugazy@sourcemedia.com
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GENERAL RATE POLICY

1. Advertising copy, including illustrations, is subject to approval of the publisher.

2. Advertising which, in the opinion of the publisher, simulates editorial format will be
labeled “Advertisement.”

3. Advertisers will be short-rated if the contract space is not used within the period
upon which their billing is based.

4. Cancellations received after the 5th day of the month will incur a 25% cancellation
fee.

5. All cancellations must be in writing prior to the advertising date.

6. The publisher is not responsible for errors in reader service numbers or in the
advertiser index.

7. The publisher is not responsible for failure to publish or to circulate all or part of any
issue or issues, because of strikes, work stoppages, accidents, fires, acts of God, or
any circumstances outside the publisher’s control.

8. The publisher reserves the right to reject or cancel any advertisement any time before
publication date.

9. Pre-payment required for first-time advertisers.

Commission: Agency commission to recognized advertising agencies:
15% of gross hilling for space, color and special position.

Publisher Services: Preparation of all ads will be billed to the advertiser at cost; i.e.,
shooting of negatives from veloxes or mechanical, pulling a match print from film, etc.

Binding & Tipping

Glue tip-in, inserts: $45 per thousand, non-commissionable.
Glue tip-in, BRCs: $35 per thousand, non-commissionable.
Hand tip-in: $125 per thousand, non-commissionable.
Machine binding: $25 per thousand, non-commissionable.

Business Reply Cards: Advertiser-supplied business reply cards will be charged
the open 172 junior page rate. Minimum Size: 3 12" x 5", 754# stock preferred.

Special Nonprofit Discount: A discount of 20% off space and color rates is
available for nonprofit institutions. The nonprofit discount is given in lieu of the
agency commission.

PRINT AD SPECIFICATIONS

Inserts: General information as to space, size and mechanical charges will be
quoted upon request and/or receipt of dummy or sample in publisher’s office.
Inserts are non-cancellable.

Binding and tipping charges (see above) will be added to net quantities.
Discount for advertiser-supplied inserts are as follows:

2 full pages (4 or more magazine pages): 10%

4 full pages (8 or more magazine pages): 15%

6 or more full pages (12 or more magazine pages): 25%

Discount applies to black and white rates only.

Split Run: Split run (A/B split or zip code sort) will be charged
$2,500 additional (non-commissionable).

Payment Terms: Billed upon publication; net 30 days.

W PUBLISHER RESERVES THE RIGHT TO CHANGE
RATES UPON THIRTY (30) DAYS NOTICE.

Short Rate: Advertisers will be short-rated if, within a 12-month period from date

of first insertion, they do not use the amount of space (frequency) upon which their
billings have been based. Advertisers will be rebated if, within a 12-month period from
date of first insertion, they have used sufficient additional space to warrant a lower
rate than that at which they have been billed. Rebates will be offered as a credit toward
future advertising scheduled or as a cash reimbursement.

Cancellation: Cancellations are accepted only before final date for reservation and
must be in writing. 90-day advanced written notice is required for preferred positions
and 120-day advanced written notice is required for all custom publishing projects.
Cover positions are noncancellable. Advertisers will be responsible for

late cancellations.

Online: Asset Securitization Report does not guarantee impressions on its
web site. Impressions quoted are based off of a historical average as provided
by a third party vendor.

Send files with proofs to: SourceMedia/Asset Securitization Report ® One State Street Plaza, 27th Floor ® New York, NY 10004 e Attn: ASR: Trafficking
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PDF Specifications

We prefer to receive digital advertising files in Adobe’s PDF format created from an Adobe
application using the PDF/X-1a:2001 specification. Typically, PDF files are created from
Postscript files utilizing Adobe Acrobat Distiller, but PDF’s created directly from InDesign will
work as well. We do NOT recommend exporting PDF files directly from your native operating
system, Quark or other non-Adobe applications. The results of exporting from non-Adobe
applications can be unreliable and will not meet our specifications because the profiles
listed below were not used in the creation process

Creating PDFs from InDesign
From the File —> Adobe PDF Presets menu, choose PDF/X-1a:2001. Then choose Export from
the File menu.

Creating PDFs from Quark
First you will need to create a Postscript file from Quark and then create the PDF with
Acrobat Distiller using the PDF/X-1a:2001 .settings.

Postscript and PDF Checklist
Prior to making the Postscript file, please check your file to make sure that it meets the
following SourceMedia’s specifications:

Check Page Size
W Page size should not be larger than the maximum allowable dimensions. Maximum
single page image area is: 11" W X 17” H and maximum spread image is: 22" WX 17"
H.
W All pages should be built to trim size. All bleed elements should extend 1/8” or more
beyond trim size. Please keep all images and copy within the live area, at least 4"
away from trim. The trim sizes for our publications are detailed in our rate card.

DIGITAL & ONLINE AD SPECIFICATIONS

Check Colors Used
W Ensure all color NOT intended to separate as a spot color is defined as
Process color (CMYK)
Check Fonts
M Ensure that all fonts used are PostScript type 1 or Open Type fonts. We do not accept
TrueType or MultipleMaster fonts.

Check Images
1. Al images must be CMYK or Grayscale TIFF or EPS, with a minimum resolution of 200 DPI
for newsprint ads& and 300 DPI. for magazine ads.
2. Do not nest EPS file into another EPS file.
3. Do not embed ICC profile with images.
4. Total ink density should not exceed 280% for magazine ads, or 240% for newsprint.

Proofs

All color documents must include a SWOP standard color proof. We will attempt to
color-match on press, as closely as possible, to what is provided. All B/W documents
must include a composite laser.

H FILES CAN BE SENT ON CD/DVD ROM OR FTP

FTP Information: (with proofs sent to the indicated address)
Set your FTP Client software to the following configuration:
FTP Site Address: ftpfiles.sourcemedia.com

User Name: AdDrop

Password: rainbow

Upload files to: /dropbox/AdMaterials

When files are uploaded, please notify Production Department.

Send files with proofs to: SourceMedia/Asset Securitization Report ® One State Street Plaza, 27th Floor ® New York, NY 10004 e Attn: ASR: Trafficking

ONLINE AD SPECIFICATION

SourceMedia uses DART for Publishers to serve ads to its websites. DART for Advertisers clients
are encouraged to send Internal Redirects to expedite the ad traffic process.

Accepted Banner Formats:

e Static GIF

e Animated GIF

* JPEG

e Flash (see instructions below)

e SourceMedia also accepts redirects from a variety of DART approved
third-party Rich Media Agencies such as Atlas, Mediaplex, Point Roll,
EyeBlaster, etc.

e All files must be 30K or less.

e Please note for e-newsletters we cannot serve any rich media redirect
tags, 1x1 tracking pixels, or Flash files.

Adobe Flash: (We support up to Flash version 9)

Please include the following:
e Compressed Flash file (*.swf)
e A backup GIF or JPEG image file

Compiling your *.fla file into a *.swf file.
1. Create the Flash ad in the form of a button.
In the button object Action (TOP LAYER):
e Use clickTag command as part of the getURL and check the URL
Expression box.
The clickTag variable means that you do not need to hard code a click
through URL or click command into the .swf file. The clickTag variable is
given a value in the Rich Media code in DART, which is passed into the
clickTag variable in the .swf file once the ad is clicked on.
e Set the target Window as blank. Do not check the Window Expression box.
e Set the Variables as “Don't Send.”

2. Use asingle click-through URL for your campaign.
Button Object Action getURL example:
on (release) {
getURL (_levelO.clickTag, "_blank");

3. All files should begin with the same file name and may not exceed 12
characters excluding the extension name. (for example, abc468x60.fla,
abc.468x60.swf, and abc468x60.gif)

4. In order to preview the background color of your .swf file in DART for
Publishers, ensure it is not set in Flash. Instead, set the bottom/last layer
to have a graphic that spans the complete movie, so no matter what the
background color is set to, the user will always see the background color.

Note: When submitting a Macromedia Flash banner(s), you must supply a compiled .swf file

and a standard GIF or JPEG image file used as backup for non-Rich Media enabled browsers.

Please Include the URL for each ad campaign.

Submission Information

One-pixel border: SourceMedia highly recommends inserting a one-pixel border
around the ads that have a white background so the user may be able distinguish
it from white background areas of the site.

Referring URL/link and Tracking: SourceMedia will not schedule any campaigns
with inactive referring URL/link (destination page/site) or 1x1 tracking pixels.
Email or FTP Information: Send materials and files using the following FTP. Please
use the name of the folder or the subject line of the email to specify the name of
the product where your ad will run. Email to your online ad traffic coordinator at
gregg.silverman@sourcemedia.com.

FTP Site Address: ftpfiles.sourcemedia.com

Username: aduser

Password: fulcrum29



